
EVERY EFFORT IS MADE TO OFFER NEED BASED  

FINANCIAL ASSISTANCE TO AS MANY FAMILIES AS POSSIBLE. 

Payment Plans 

“AN INVESTMENT IN KNOWLEDGE ALWAYS PAYS THE BEST 
INTEREST.”  

BENJAMIN FRANKLIN 

 

 

 

 

 

All financial aid awards are based on need as 

determined by the School and Student Service for 

Financial Aid (SSS), Princeton, New Jersey, and a 

most recent tax return. Kent School Grants are 

awarded on an annual basis during re-enrollment to 

qualifying returning students and thereafter to new 

students, as long as funds are available. 

Applications are available online at 

www.sss.nais.org or obtained from the 
Admission Office. 
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 Plan A 

Tuition is due by July 1 for the entire year. 

Plan B 

Tuition is due twice during the year. 

50%  July 1 and 50% by December 1. 

Plan C 

Upon enrolling in the Tuition Management System, tuition is billed in equal installments 
over a seven month period beginning July 1. There is a $150 finance fee for this  plan. 

All deposit payments are credited to the first payment 

The book bill is sent once a year on October 1. 

TUITION RATES CURRICULAR EXPENSES 

* ESTIMATED 
Middle School 

Grades 5-8 

$12,600 

Lower School 

Grades K-4 

$11,910 

5 Full Days $8,225 

4 Full/5 Half $7,515 

*3 Full/4 Half $5,635 

LITTLE SCHOOL: PRE-K PROGRAM 

* Not available for 4 year olds 

Kindergarten $84 

First Grade $130 

Second Grade $161 

Third Grade $215 

Fourth Grade $146 

Fifth Grade $318 

Sixth Grade $311 

Seventh Grade $ 384 

Eighth Grade $330 

Curricular expenses include field trips and books. 



Snacks are sent  from home. Our PTF (Parent, Teacher, Friends Association) runs an optional 
lunch program through which parents may order lunches delivered Monday through Friday. 
Order information is available on our website. 

Milk may be ordered for lunch, and the cost (approximately $55.00 a year) is added to the 
book bill. ***unless there is a medical reason for not drinking milk, state regulations require 
Little School children who eat lunch on campus to order milk; it is optional for all other chil-
dren. 

Before school, care is available from 7:30 a.m. to 8:20 a.m. daily. On mornings with a delayed 

opening, follow delay time. (example: 90 minute delay: care would start at 9:00.) There is no 

charge for this.  

After school, care is available until 5:30 p.m. (except Fridays, until 4:30). The fee is $6.00 per 

hour with a discount for additional children in a family. 

We offer a variety of programs over the summer. For more information please visit our web-

site. Summer programs are open to the community. 

Transportation Available 

Lunch and Snacks 

Extra Curricular 

Third through Eighth grade students are required to wear a gym uniform which may be 

ordered through the school at an approximate fee of $25.00. Order forms can be found on 

our website. 

We offer three seasons of interscholastic sports programs for middle school students in 

Fifth through Eighth grades. ($75.00 per sport :$50.00 to practice for  Fifth grade) 
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Kent School contracts buses from independent operators to transport students 

from Queenstown and Centreville, Maryland, and Middletown and Dover, Dela-

ware, areas. Information on routes, times, and fees are available from the Business 

Office. 

Chorus, French, and stringed-instrument lessons are offered for a fee. Information, 

fees and registration forms are available on our website. 

Gym and Sports Programs 

Before and After Care 

Summer Programs 



This story can fit 150-200 words. 

One benefit of using your newslet-

ter as a promotional tool is that 

you can reuse content from other 

marketing materials, such as press 

releases, market studies, and re-

ports. 

While your main goal of distribut-

ing a newsletter might be to sell 

your product or service, the key to 

a successful newsletter is making it 

useful to your readers. 

A great way to add useful content 

to your newsletter is to develop 

and write your own articles, or 

include a calendar of upcoming 

events or a special offer that pro-

motes a new product. 

You can also research articles or 

find “filler” articles by accessing 

the World Wide Web. You can 

write about a variety of topics but 

try to keep your articles short. 

Much of the content you put in 

your newsletter can also be used 

for your Web site. Microsoft Pub-

lisher offers a simple way to con-

vert your newsletter to a Web 

publication. So, when you’re fin-

ished writing your newsletter, 

convert it to a Web site and post 

it. 

Microsoft Publisher includes thou-

sands of clip art images from 

which you can choose and import 

into your newsletter. There are 

also several tools you can use to 

draw shapes and symbols. 

Once you have chosen an image, 

place it close to the article. Be sure 

to place the caption of the image 

near the image. 

This story can fit 75-125 words. 

Selecting pictures or graphics is an 

important part of adding content 

to your newsletter. 

Think about your article and ask 

yourself if the picture supports or 

enhances the message you’re try-

ing to convey. Avoid selecting 

images that appear to be out of 

context. 

Inside Story Headline 

Inside Story Headline 

Inside Story Headline 

If the newsletter is distributed 

internally, you might comment 

upon new procedures or improve-

ments to the business. Sales fig-

ures or earnings will show how 

your business is growing. 

Some newsletters include a col-

umn that is updated every issue, 

for instance, an advice column, a 

book review, a letter from the 

president, or an editorial. You can 

also profile new employees or top 

customers or vendors. 

This story can fit 100-150 words. 

The subject matter that appears in 

newsletters is virtually endless. 

You can include stories that focus 

on current technologies or innova-

tions in your field. 

You may also want to note busi-

ness or economic trends, or make 

predictions for your customers or 

clients. 

“To catch the 

reader's attention, 

place an interesting 

sentence or quote 

from the story 

here.” 

Page 3 

Volume 1, Issue 1 

Caption describing picture 

or graphic. 

Caption describing picture 

or graphic. 



Primary Business Address 

Your Address Line 2 

Your Address Line 3 

Your Address Line 4 

Phone: 555-555-5555 

Fax: 555-555-5555 

E-mail: someone@example.com 

This would be a good place to insert a short paragraph about your organiza-

tion. It might include the purpose of the organization, its mission, founding 

date, and a brief history. You could also include a brief list of the types of 

products, services, or programs your organization offers, the geographic area 

covered (for example, western U.S. or European markets), and a profile of 

the types of customers or members served.  

It would also be useful to include a contact name for readers who want more 

information about the organization. 

M I C R O S O F T  

managers in your organization is a 

good way to give your newsletter a 

personal touch. If your organiza-

tion is small, you may want to list 

the names of all employees. 

If you have any prices of standard 

products or services, you can in-

clude a listing of those here. You 

may want to refer your readers to 

any other forms of communica-

tion that you’ve created for your 

organization. 

You can also use this space to 

remind readers to mark their 

calendars for a regular event, such 

as a breakfast meeting for vendors 

This story can fit 175-225 words. 

If your newsletter is folded and 

mailed, this story will appear on 

the back. So, it’s a good idea to 

make it easy to read at a glance. 

A question and answer session is 

a good way to quickly capture the 

attention of readers. You can 

either compile questions that 

you’ve received since the last edi-

tion or you can summarize some 

generic questions that are fre-

quently asked about your organi-

zation. 

A listing of names and titles of 

every third Tuesday of the month, 

or a biannual charity auction. 

If space is available, this is a good 

place to insert a clip art image or 

some other graphic. 

Back Page Story Headline 

Your business tag line here. 

Organization 

Caption describing picture 

or graphic. 

We’re on the Web! 

example.com 


